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In the century of high technologies and innova tions, more and more 
atten tion is paid to the social im pacts of any process and phenomena. 
Social values, social protection and social care have become key con cepts 
of the 21st century. Therefore, in the sphere of travel and hospitality social 
tourism acts as the inner drive that deepens the im portance of tourism and 
its’ social essence. In the article authors tried to explain the phenomenon 
of social tour ism by learning its’ main aspects, component parts as well as 
evident features in Kazakhstani tourist market. 
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Қaзaқстaндa әлеуметтік 
туризмді дaмытудың 

aлғышaрттaры

Жоғaры технологиялaр мен инновaция ғaсырындa кез келген 
үрдіс пен құбылыстың әлеуметтік aспектісіне көбірек көңіл бөлінуде. 
Әлеуметтік құндылықтaр, әлеуметтік қорғaныс және әлеуметтік 
қaмтaмaсыз ету 21 ғaсырдың бaсты түсінігіне aйнaлды. Сол сияқты, 
сaяхaттaу және қонaқжaйлылық индустриясындa дa әлеуметтік 
жaуaпкершіліктің негізгі көрсеткіші әлеуметтік туризм болып тa
былaды. Мaқaлaдa aвторлaр әлеуметтік туризм ұғымын, оның 
компоненттерін және оның Қaзaқстaнның туризм нaрығындaғы 
aйқын белгілерін зерттеу aрқылы түсіндіреді. 

Түйін сөздер: туризм, әлеуметтік туризм, әлеуметтік туризм 
әсері, фaкторлaры.
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Предпосылки рaзвития 
социaльного туризмa в 

Кaзaхстaне

В век высоких техно логий и инновaций все больше и больше 
внимaния уделяется социaльным aспектaм лю бого процессa и 
явлений. Социaльные ценности, социaльнaя зaщитa и социaльное 
обеспечение стaли ключевыми поня тиями 21го векa. Тaк и в сфере 
путешествий и гостеприимствa основной покaзaтель социaльной 
нaгрузки отмечaется в социaльном туризме. Следовaтельно со
циальный туризм действует стимулом в рaзвитии социaльных 
отношений в клaссификaции туризмa. 

Ключевые словa: туризм, социaльный ту ризм, влияние социaльного 
туризмa, фaкторы.
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Introduction

According to the UNWTO the industry takes fourth place in 
the world wide export of goods and services, on the profit gene-
rating basis the industry takes third place following after the oil 
and automotive industry so it provides eco nomic incentive for the 
con servation, preservation and restoration of the natural and build 
environment, sti mulates community, gov ernment and industry 
rec ognition of and support for the society, stimulates community 
pride, generates infrastructure and services that benefit the locals, 
faci litates cultural exchange and new ideas, promotes con servation 
of cultural herit age etc.

In the law “About Tourist Activity in the Re public of Kazakh-
stan” of June 13, 2001 is told: “Types of tourism – social, ecologi-
cal, adventure, sports, business, congress, medical and improving, 
cultural and informative, religious and others”.

Thus, social tourism is one of types of tourism, having the clas-
sification, category of tourists, giving advantage and having bene fit.

Social tourism in our country and other countries of the world 
implies any kind of tourism, which is paid from the funds allo cated 
for social needs. So cioeconomic tourism is in tended to create de-
cent con ditions for leisure travel for the low-income segment of the 
population (young people and students, the disabled and pension-
ers). Subsidies for this type of tourism can be released not only by 
the state, but also by a variety of funds (state and non-state), as well 
as various charity organiza tions [1].

Literature review

Social tourism involves social tourists, that is, the individuals in 
need for cer tain products. This category of the population are, first 
and foremost, students, pen sioners and disabled people. Even more 
in some coun tries civil servants, persons in the military service, 
and even the clergy are consi dered to be in this particular strata of 
the society [2]. Active participants in the organization of the social 
tourism activity can be such business establishments as, hotels, res-
taurants, some companies engaged in transportation and accommo-
dation of tourists.
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In the fact that children and young people (under 
24 years) receive certain discounts for transporta-
tion, accommodation as well as food and beverage. 
Thus, social tourism is often used as both an eco-
nomic and a social regeneration measure.

In terms of social benefits, the result of research 
conducted by L. Minnaert and McCabe in 2009 the 
social impacts of partici pation in social tourism by 
low income bene ficiaries, and have found evidence 
of benefits ranging from increases in self-esteem, 
im provement in family relations and widening of 
travel horizons to more pro-active attitudes to life 
and participation in education and em ployment. 

While there is a highlight the role of tourism par-
ticipation as a factor in social in clusion: their study 
of London families living in poverty indicates that 
exclusion from tour ism makes a clear contribution 
to their child ren’s exclusion from everyday norms as 
holi days are regarded as part of contemporary Brit-
ish family life. In times of austerity, which has led to 
a number of governments reassessing their welfare 
programs, the po tential economic benefits of social 
tourism however have received increased levels of 
attention [3].

Methods and methodology

The main objectives of the work is to determine 
the essence of the social tourism and its’ advantages 
to Kazakhstani tourist market. therefore, there can 
be found main prerequisites of accessible tourism 
in our country and direct and indirect factors of 
it’s development. Thus, synthesis of social tour ism 
features were considered using content analysis of 
scientific literature, comparative method, analytical 
method. 

Results

Existence of favourable factors leads to leader-
ship of certain regions and countries in world tour-
ism, and undesirable factors reduce a tourist stream. 
The major factors influencing development of social 
tourism divide into two groups:

– static, having invariable value in time. This 
group first of all includes the recreational and re-
source capacity of the territory which is expressed 
in quantity and quality of natural and cultural and 
historical resources;

– dynamic – political, social and demo graphic, 
financial and economic, material. It should be noted 
also change of a stereotype of human life with static 
on dynamic, and this phenomenon has mass char-
acter.

Climatic factors – tourists are attracted by rich 
and various natural and recreational resources, an 
torn of the coastline and exis tence of a large number 
of bays, gulfs, closed seas, kilometres of sea beach-
es, a dense river network, landscapes and a combi-
nation in the neighbouring territories of coastal and 
moun tain landscapes.

Cultural and historical factors – various histori-
cal and architectural monuments, high level of spir-
itual and material culture, diver sity of national and 
confessional structure of the population, high educa-
tion level, long tra ditions of cultural and other ties 
both within the region, and with other large regions 
of the world [4].

Appeal of vacation spots is defined first of all by 
these factors. Not incidentally south ern regions with 
warm climate have positive balance under the article 
“tourism” while in all northern countries, even in the 
rich coun tries of Scandinavia, balance negative. Value of 
historical and cultural resources increases with growth 
of education level and informa tive need of people.

The factor of a geographical position acts in all 
the versions: physiographic situation on which the 
set of natural and recreational re sources depends on 
economical geographical position, especially in re-
lation to the main tourist markets and transport geo-
graphical po sition which convenience is extremely 
attrac tive to tourists, geopolitical situation as the 
proximity to the centres of the international ten-
sion and the more so the military conflicts serves for 
tourists nearly as the main “fright ening-off” reason.

The political situation in the country de fines 
all other dynamic factors. Crises, politi cal instabil-
ity, militarization of economy, toughening of tourist 
formalities, jumps of exchange rate, etc. are conse-
quences of policy of the state [5].

Important political factor is the policy pursued by 
the state in the field of interstate and intergovernmen-
tal agreements on coop eration in the sphere of tour-
ism and other in ternational economic relations [6].

The special policy of the state for tourism is 
shown in setting standards of tourist activ ity, plan-
ning, advertising, control over tour ism through ad-
ministrative bodies.

The policy in the field of tourism is closely con-
nected with a political regime of the country and 
determines three levels of in tervention of the state:

full intervention – is established by the states of 
totalitarian type where there are no democratic free-
doms, the initiative of the pri vate sector isn’t shown. 
The state monopolizes all functions of tourist activity;

partial intervention – is noted in the ma jority of 
the democratic countries character ized by vigorous 
economic activity [7].
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The state through organizational struc tures in-
terferes to a greater or lesser extent with a procedure 
of tourist activity and carries out behind it control, 
leaving to the private sector freedom of creation 
of the enterprises in a services sector which are 
based on market economy; small intervention – it is 
character istic of political regimes which practically 
don’t interfere with tourist activity, giving an initia-
tive in this area to the private sector op erating in the 
competitive market [8].

Social demographic factors are such in dicators 
as age, employment, presence of lonely people, 
childless couples, age tenden cies to marriage, a re-
tirement age, expansion of social composition of 
tourists, education level, cultures, aesthetic require-
ments of the population, increase in duration of the 
paid holiday, a ratio of material and spiritual needs 
in society, an urbanization, etc.

Financial and economic factors are an economic 
situation in the country, financial stability, level of the 
income of the popula tion, a share of the funds allocat-
ed by society for tourist expenses, goods prices, etc.

Material factors of social tourism char acterize a 
state and possibilities of base of the tourist industry 
– means of placement, food, transport, the recrea-
tional sphere, trade, etc.

Specific feature of transport communica tions – 
their integration character as they turn the world into 
uniform space. For the interna tional tourism it is the 
most important to pro vide communication between 
relocates that tourist travel had no stops and gaps 
in trans port connection. Movement speed, level of 
safety of vehicles become the most important char-
acteristics of transport infrastructure [9].

A specific place in tourist branch is held by the 
enterprises of placement and food. Ap peal of the 
region to tourists in many respects depends on the 
level of hotel and restaurant service. But the industry 
of tourism, espe cially the enterprises of placement 
and food, is subject to fluctuations of demand for 
tourist services within a year (seasonality) that leads 
to growth of charges of the enterprises of placement 
and food and rise in price of their services.

Proceeding from the listed factors and analyzing 
statistical data of the World tourism organization, it is 
possible to make the fore cast of further development 
of tourism.

Development of social tourism in regions will be 
uneven: the highest rates are expected in the countries 
of Asia and the Pacific Ocean, in Europe and North 
America they will be lower than universal [10].

Large-scale structural and technological reor-
ganization of production of goods was a notable fac-
tor of development of the tourist sphere. Needs of 

the present for development of the industry of tour-
ism are beyond espe cially economic. In dynamics 
and structure of tourist products and services shift 
towards more irregular integrated shapes of service, 
the knowledge-intensive and social types of service 
providing quality of economic growth, social stabil-
ity and a humanization of eco nomic life of society 
is traced. Impact of these factors on development 
of the international tourism when the understand-
ing of require ments and customer service is under 
con struction on the basis of adaptation of a tourist 
product to quickly changing and transformed prefer-
ences of tourists is especially important.

Another evidence for the moral values in a lo-
cal scale of social tourism for the disabled people 
can be noticed from the 2nd Interna tional Confer-
ence held by public organization “Arzhan”. The re-
sults of this event showed the real essence and gist 
of tourist activity of the people with special needs 
[11]. This con ference became a platform for friend-
ly meet ings for travelers from all over the world, 
whose stories about the opening of the world and 
overcoming themselves did not leave an yone indif-
ferent to newcomers who want to join the ranks of 
the “club of travelers” for the disabled. It was also 
told about the activities of the European Network 
for Accessible Tourism and the measures that Eu-
ropean gov ernments take to promote tourism to all. 
Con sidering and learning the models that are cho sen 
by western countries to develop social tourism and 
interest of the less mobilized people there appears a 
wish to establish such a benchmark in Kazakhstan 
as well.

Meanwhile, such measures as helping for the un-
derprivileged can be trace by the state’s main carri-
ers as “Air-Astana” and “Ka zakhstan Temir Zholy” 
as a benchmark, but anyway it leaves a wish some 
more beneficial actions to be done.

“Air Astana” airline seeks to contribute to the 
development of civil aviation in Ka zakhstan and to 
change society for the better, adhering to traditions 
of social responsibility and realizing charitable and 
sponsorship projects.

The airline “Air Astana” has been ac tively in-
volved and strives to contribute in the areas of pub-
lic life, such as:

– environment;
– education;
– sport and healthy lifestyle;
– the events of national scale;
– culture and art;
– health.
National air carrier assisted by allowing pref-

erential air travel for certain categories of citizens 
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of the Republic of Kazakhstan and supporting the 
company’s employees partici pate in social projects, 
as well as implement ing the joint actions with chari-
table organiza tions and other companies [12].

It should be noted that the airline address many 
letters every day comes from private and legal per-
sons, and, unfortunately, the company can not guar-
antee that all requests will be met [12].

Criteria for participation in the sponsor ship 
projects.

The airline will consider participation in proj-
ects in the areas identified as priorities, and provide 
the ability to:

raising awareness about the company’s activi-
ties in the countries of route network;

participation of “Air Astana” employees.
“Air Astana” is considering the possibil ity of 

providing free tickets or discounts for the following 
categories of citizens upon re quest or treatment of 
non-governmental or ganizations:

Children from low-income families with can-
cer or cardiovascular diseases, incurable in Ka-
zakhstan [13].

It helps participants to see their friends and fel-
low soldiers in different cities of Ka zakhstan and 
CIS. The airline “Air Astana”, as a tribute to the feat 
of the inhabitants of the Republic of Kazakhstan in 
the Great Patriotic War. Until 2009, the free tickets 
were pro vided from May 1 to June 15 of each year. 
However, since 2009, the airline made a 100 % dis-
count constant. In addition, each year 50 % discount 
on tickets for persons ac companying veterans. It 
should be noted that the airport and other passenger 
fees are WWII veterans and persons accompanying 
them on their own. Please note that the prerequisite 
for granting discounts for the passenger accom-
panying the Second World War veteran is its adher-
ence with the veteran for the entire route [13].

Caring about people, their well-being, address-
ing the social assistance and as a con sequence, im-
prove the quality of life of work ers is one of the 
priorities of JSC National Company “Kazakhstan 
Temir Zholy” [14].

The company is focused on the fact that in a 
weak social environment can not be a strong busi-
ness and vice versa.

Social support of employees and retirees of the 
Company is based on the Collective Agreement for 
the 2012-2014 years and pro vides for voluntary 
commitments undertaken by the company at:

– compliance in the area of social and labor rela-
tions;

– the provision of material support and so cial 
guarantees for employees, pensioners, the disabled, 
the Company, as well as victims of accidents at work 
and occupational diseases in the Company;

– the provision of a number of youth social guar-
antees to the families of workers, includ ing summer 
vacation and recreation of child ren of employees of 
the Company;

– the regulation of health care;
– promote the comprehensive professional de-

velopment and training;
– solving housing issues, and more, that re flects 

the points that are not taken into ac count the legisla-
tion, but it is very important for employees [14].

Social package of the company under the provi-
sions of the collective agreement to rec ognize the 
union of railway workers of the Republic of Ka-
zakhstan for the best company group.

JSC National Company “Kazakhstan Temir 
Zholy”and continue to strive to be the leader in 
Kazakhstan and international scale by the level of 
social support personnel, the environment, labor, 
safety [15].

Conclusion

Thus, the role and importance of social tourism 
in the current economic conditions of the Republic 
of Kazakhstan has three positive aspects: first is the 
material support of the population, the second is 
thanks to the sup port, namely the established ben-
efits and dis counts the development of social tour-
ism, the third is the possibility of virtually all seg-
ments of the population to travel. Such activi ties can 
be accepted by many other partici pants of tourism 
cycle so that to enlarge the scale and volume of so-
cial tourists.

In other words, social tourism is any type of 
tourism like informative, resort, ecological, rural, 
expenses on which they are completely or partially 
paid to the tourist from the finan cial sources intend-
ed for social needs.

In whole social tourism is considered as eco-
nomic category and in the majority of laws of vari-
ous states this type of tourism is ranked as priority. 
The Kazakhstan law gives to so cial tourism the third 
degree of a priority after international (exit and en-
trance) and internal the directions of tourism.
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