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Social tourism phenomena is becoming more and more popular all
over the world. On the basis of its creation lies the equality of every per-
son and satisfaction of each citizen about its right for rest and holiday.
Originally, it has developed in Europe, however nowadays it becomes
popular in other parts of world. This paper examines social tourism in dif-
ferent countries, makes comparative analysis of different models of social
tourism. Authors tried to explain the nature of social tourism, subsidizing
sources and target groups of each model.
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OAEYMETTIK TYpU3M MaceAeci BYKiA anemae KeHiHeH TapaayAa. OHbIH
KAABINTACYbIHbIH, HerisiHAe aAaMAAPAbIH AEMaAy KyKblIFbl KOPFaAaAbl.
Typu3amHiH 6yA Typi aaralubiHAa Eyponasa AamybiHaH 6acTan COHFbl KbIA-
Aapbl 9AeMHIH 6apAblK, eapaepiHae 6actay aayaa. JKaanbl B6yA Makasapa
SAEYMETTIK TYPM3MHIH, POAI aHbIKTAaAAAbl XXOHE OAeYMETTIK TYPU3MHIH,
BPTYPAI MOAEAbAEPIHE CAAbICTbIPMAAbI TYPAE TaAAdy >KacaAaAbl. OAey-
METTIK TYPU3MHIH MOH-MaFblHACbIH >K8He TabuFaTblH aMKbiHAQYFa Tbl-
pbICaAbl.

TyiiH ce3aep: TypM3Mm, SAEYMETTIK TYpM3M, OAEYMETTIK Typu3m
MOAEAbAEPI, BayuepAep.

SIBAEHME COLMAABHOTO Typu3ma CTaHOBUTCS BCe Goaee u Goaee
MOMNyASpHbIM BO BCeM Mupe. Ha OCHOBe ero co3AaHMSl A€XXMT PaBEHCTBO
KaXKAOro YeAoBeka M YAOBAETBOPEHME KAaXKAOIO rpaXkAaHMHa O ero rnpase
Ha OTAbIX M OTnycK. [NepBoHa4aAbHO MNOAOBHOE TYPUCTCKOE HarpaBAeHMe
pa3BMBaAOCh B EBpore, 0AHaKO BHACTOSLLEee BpeMSsl CTAaHOBUTCS MOMYASIPHbIM
M B APYrMX YacTax mMupa. B AaHHOM cTaTbe paccMaTpuBaeTCst POAb
COLUMAABHOIO TYpM3Ma B Pa3HbIX CTPaHaX M COCTABASIETCSl CPABHUTEAbHbIN
aQHaAM3 Pa3AMUHBIX MOAEAEN COLUMAAbHOIO Typu3ma. ABTOPbI MOMbITAaAUCh
06bACHUTHL MPUPOAY COLIMAABHOTO TYpU3Ma, CyOCUMAMPYIOLLIME MCTOUYHMUKM
W LieAeBble TPynibl KaKAOM MOAEAN.

KatoueBble cAOBa: TYpM3M, COLMAAbHbBIA TYPU3M, MOAEAU COLMAAb-
HOro Typm3ma, Bay4epbl.
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Introduction

Social tourism is broad and versatile concept in tourism sphere.
Its’ complexity can be encountered in early interpretations of this
phenomenon. Namely, Hunzicker (1951) describes social tourism
as ‘the relationships and phenomena in the field of tourism result-
ing from participation in travel by economically weak or otherwise
disadvantaged elements in society’ [1]. In 1957, Hunzicker added a
comment regarding the nature of social tourism provision, defining
the concept as ‘a particular type of tourism characterized by the par-
ticipation of people with a low income, providing them with special
services, recognized as such’[2]. Much more modern description of
social tourism has been provided by Lynn Minnaert. According to
her social tourism is tourism with an added moral value, of which
the primary objective is to benefit the host or the visitor in the tour-
ism exchange. In practice, social tourism usually refers to budget-
friendly holidays in the own country, either individual or as part of
a group, or in some cases day trips to theme parks, museums and at-
tractions, that are funded or made available at highly reduced rates,
by charities or agencies in the public sector [3].

Therefore tourism for the definite social groups of people is very
actual in the arising economic condition in the world and Kazakh-
stan. The world experience of this research topic can be traced back
from early 17th century which proves its’ critical use in the society.
Thorough study of different models of social tourism is very crucial
in application an realization of this system. So in the article there
attempts of considering social tourism in different countries under
certain category of its’ essence.

Literature review

In the English-language literature, social tourism has developed
from a subject that was addressed but sporadically, to an area of
increased research interest. The earliest definition of social tourism
was given by Hunzicker who defined social tourism as “the relation-
ships and phenomena in the field of tourism resulting from partici-
pation in travel by economically weak or otherwise disadvantaged
elements in society”. According to Lynn Minnaert, social tourism
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is tourism with an added moral value, of which the
primary objective is to benefit the host or the visitor
in the tourism exchange. In practice, social tourism
usually refers to budget-friendly holidays in the own
country, either individual or as part of a group, or
in some cases day trips to theme parks, museums
and attractions, that are funded or made available at
highly reduced rates, by charities or agencies in the
public sector [4]. Moreover in the Manilla declara-
tion social tourism was defined as main aim which
should be achieved in favour of the underpreveli-
ged. Beneficiaries of social tourism are people who
would like to travel but cannot due to a certain
disadvantage: this could be the lack of money for
example, or a health problem or disability that in-
hibits participation in tourism. In several countries
of the European Union, social tourism is provided
at either very limited cost to the state, or in ways
which simultaneously stimulate the local economy
and increase the income of the state via taxation and
a reduction of unemployment benefits [5].

Inspite of the fact that social tourism exists for
more than 60 years and really developed in some
countries, its’ definition is still interpreted differ-
ently according to specific pecularities of countries.

Social tourism stands for the modern society
needs which requires justice, satisfaction of lives
and moral values [8].

Recent description to the social tourism was
made by the International social Tourism Organi-
zation: “the totality of the phenomenon and respect
which arises from the participation to tourism, in
particular, the underprivileged with low income”.
Taking part in this kind of activity should be real-
ized on the account of social direction.

This leads to the new conceptual meaning of the
social tourism which is more about social and moral
values. As the tourist market is not able to provide
the product which will fit everybody, there is a need
for the intervention that would make tourism avail-
able for all. Moreover, another full and objective
definition of the tourism was offered by L. Minnaert,
G. Miller and R. Maitland. According to them social
tourism — is the type of tourism with added moral
values for the hosting and hosted sides of tourist
exchange. This concept refers to the ethical side of
social tourism [9].

Furthermore another meaning of social tourism:
“the concept of social tourism implies, that all citizens,
in spite of their economic and social status should have
an opportunity for the vacation”. From this point of
view, annual vacation is considered as any other rights
of the person, this kind of social loss should be com-
pensated by the government for the social welfare [10].

Economic and social committee of European
union redeems, that social tourism is organized in
majority of countries by associations, cooperations,
trade unions and designed for the provision of ac-
cess for the travel to as more people as possible, in
particular, the weaker strata of the society and forms
its own vision of social tourism: each person has a
right for the daily, weekly and annual vacation. As
well as the right for the free time which can let them
develop each aspect of their personality and social
integration. Social tourism — is the instrument for
the achievement to the universal, accessible mean
for the realization of the right for tourism.

Among Soviet and Russian authors there are also
different visions for the interpretation of social tour-
ism. The very first definitions were performed by V.
I. Azar, V. N. Akishin and M. B. Birzhakov: “social
tourism is the variety of tourism, which are subsi-
dized by the means, allocated for the social needs, in
order to provide amenity to travel for pupils, youth,
pensioners, veterans and other citizens for whom
governmental and non — governmental funds and
other charity organizations render social assistance”.
According to this interpretation it can be noticed that
more accent goes to the financial part of social tour-
ism, although it is one of the more comprehensive
meaning given by the Russian authors [11].

Moreover, the definition of social tourism can
be met in the legislation of the Russian federation.
In the law “The basis of tourist activity of Russian
federation”, which was accepted in 4 of October of
1996, social tourism is interpreted as “travels subsi-
dized by the means allocated from the state”. This
treatment is incomplete. The draft of the federal law
“On social tourism” developed by the Russian state
committee for tourism and sport, provide the fol-
lowing definition: “social tourism is the sphere of
creation, promotion and implementation of social
tourism product to meet the needs of travel and other
kind of tourism for socially protected citizens”. This
interpretation is also incomplete since it is not clear
from what means the social tourism product is sub-
sidized and what category of citizens are considered
to be vulnerable [12].

In addition to this definition there is one more
given in another federal law “On social tourism”
proposed by the Moscow center of the Russian as-
sociation of Social Tourism Academy: “social tour-
ism is the travel subsidized from the funds allocated
by the state for social services and other sources of
funding in order to meet the rights and needs of citi-
zens of the Russian federation™ [13].

Meanwhile, O. Serdobolskaya formulated the
different definitions of social tourism which is the
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form of social tourism that covers all social strata
and age groups which are subsidized travel from dif-
ferent budgets based on the social category of the
citizens.

In all, Russian and Soviet authors are tend to
lay on the financial aspects of social tourism to the
government. That is what differentiates them from
European authors, also there is an definition of
Brazilian scientist who thinks that the development
of social tourism — is the main priority of the

government. While M. Almeida supposes that social
tourism — is the type of tourism which is promoted by
the state in the aim of psychophysical rehabilitation
and sociocultural development of the individuals
in the accordance of the principals of sustainable
development, which should be implemented in the
place of visit, that is tourist regions [17].

Below, in the table 1 there is a comparative
analysis of definitions based on some criteria
proposed by Zh. Assipova.

Table 1 — Comparitive analysis of the definitions of social tourism [11]

Author Object Subject Finnancial support Aim
V.Hunzciker Indefinite The poor gnq Indefinite Partlmpz.ltlon m
underpriveligied tourism
In"cern'anonal Orga- Organizations . Participation in
nization of Social g . The poor Indefinite .
Tourism providing social needs tourism
L -Minnaert, Adding moral
R.Maithland, Hodying\visiting sides Hosting\visiting sides Indefinite | g mor
G.Miller value to tourism
Manilla Declaration Society All citizens Indefinite nght for recre-
ation and tourism
Economic and social Richt for recre-
committee of Indefinite All citizens Indefinite 18 .
European Union ation and tourism
Government,

Government, gov-

V.1. Azar, governmental and Pupils, students, ernmental and non- Participation in
V.N. Akishin non-governmental pensioners,veterans of war overnmental funds touprism
M.B. Birzhakov funds and other and labour gan d other charit
charity organizations Y
Law «The basis of
tourist activity of Rus- Indefinite Indefinite Government Travel
sian federation»
The project of Federal
Lavy «About spc1al Indefinite Weak strata of the society Indefinite Satisfy th? needs in
Tourism» Comittee of tourism
sport and tourism
The project of Federal
Law «About social
TO“US“?” Russ1ap . Citizens of Russian Federa- Government and Provision of the
Association of social Indefinite . o .
tourism and Moscow tion other organizations right for travel
centre of Tourism
academy
1.0 Serdobolskaya Indefinite All citizens Indefinite Subsidised tourism
Socio-physical
M. Almeida Government Individuals Government rehabilitation and

socio-cultural
development
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Methods and methodology

The aim of this work is to give general over-
view of social tourism models in different countries
as, The United Kingdom, Ireland, Belgium, France,
Poland, Denmark, Spain, Hungary, Brazil, Russia,
Bashkorstan and of course Kazakhstan. So analysis
of social tourism models were done on the basis of
systematic approach using content analysis of sci-
entific literature, comparative method, analytical
method.

Results

Social Tourism scheme in Europe today can be
examined under four interpretation groups:

Social tourism is tourism that specifically en-
courages the participation in tourism activities of
persons who are economically weak or otherwise
disadvantaged [4].

Social tourism initiatives in this category aims
to provide all the social groups of the society. So this
group implies tourism experience that are already
available for the majority as well as the groups of
people who are excluded from them for financial
or health problems. This type of tourist product is a
standard and the same product as for the non social
tourist groups. It mainly encourages all social strata
to travel end benefit from tourism activities that can
help for the disabled, the underprivileged and other
different groups of people who are otherwise ex-
cluded form travel and recreation. This is so called
participation model.

Social tourism in Belgium. Centre for holiday
participation in Flanders is a unique organization
that integrates the work of priate sector, government
sector and social organization. These three sectors
work in collaboration in order to provide one com-
plex tourism product. Private establishments act as a
supply side while government organization demand
side and social institutions play the role of connect-
ing interrelation body. To increase the participation
in tourism of low-income groups, the Centre negoti-
ates reduced tariffs with accommodation providers
and tourist attractions. These discounts are offered
on a voluntary basis by the private sector in ex-
change for increased business, added publicity and
inconsideration of corporate social responsibility
objectives. The discounted products are only avail-
able for persons on low incomes their income status
is either confirmed by a support worker in the social
sector or beneficiaries provide a proof of their in-
come themselves[4]. Social tourism is tourism that
encourages participation in tourism by all, including

persons who are economically or otherwise disad-
vantaged/

In comparison with the first category of so-
cial tourism this group is not limited to the disad-
vantaged. It targets to the all persons considering
them in different social groups. through subsidized
schemes such as holiday vouchers. Such initiatives
see assistance to participate in tourism as a universal
benefit, but with particular benefit to the economi-
cally least well off. The tourism product offered is
again standard, the same for disadvantaged and non-
disadvantaged groups. These types of initiatives will
be referred to as the inclusion model [4].

A benchmark of this system can be Cheques
Vacances. holiday voucher scheme, implemented
in 1982 and managed by a public agency (ANCYV,
Agence Nationale pour les Cheques-Vacances).
This scheme does not differentiate between the non-
profit sector and the commercial sector in where the
cheques can be spent. The holiday voucher is worth
€10 or €20, partly or wholly financed by the em-
ployer. They can be used with registered transport,
accommodation or leisure companies.

Implemented by the socialist government un-
der the impulse of trade unions and tourism asso-
ciations, the holiday voucher was conceived as an
element of social democracy which would increase
equity and holiday accessibility. Yet its functioning
seems paradoxically more in line with neoliberal
principles: responsibility, an employer’s contribu-
tion, free choice of service provider, budget surplus
allocated to social action measures and no spending
from the government budget (excluding tax exemp-
tion measures) [5].

Likewise model operates in Poland and Den-
mark.

Labor Market Holiday Fund is a major social
tourism organization in Denmark. It is national,
non-governmental institution funded by the state al-
lowing its’ citizens to enjoy tourism amenities. In
initial stages of its development, the fund provided
labor market with holiday vouchers per week. Thus
each week workers of unions get a fixed amount
of cheques and by the time the go on holidays the
amount of received ones reach the amount of major
vacations. So, the fund organizes the work of social
organizations and tourist infrastructure to provide
holidays for the youth and the third aged people and
the financial support comes from the government.

Social tourism in Poland. Social tourism orga-
nizations undertake many initiatives supporting the
participation in tourism and leisure of social groups
with lower material status, taking special care of
young and school children. Each year their activity
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translates into different tourism and leisure events
for the economically weakest social groups, mainly
for young and school children. Also tourism entre-
preneurs give discounts, even up to 20 %, for leisure
organized by these organisations in the off-season
period. Many other associations and foundations,
which also promote tourism function and are being
set up around the social tourism core (non-govern-
mental tourism organizations). For many of them, it

is a supplementary activity. The dominant subgroups
among them include organizations connected with
religious or sport associations, and entities targeted
for specified social groups. They try and organize
leisure and tourism trips with the lowest possible
costs for the selected recipients [4].

Social tourism is tourism that provides economic
opportunities via travel and tourism for persons who
are economically weak or otherwise disadvantaged [3].

Table 2 — Description of social tourism models in different countries

Organization model

Adaptation model

Participation model

Inclusion model

Country Organization Target groups Financial support
Family holiday as- abll:eadmcllllliel(sigrlld ;iérsl_ior Charity organizations,
The United Kingdom sociation, .. Lo trust funds, individual
. citizens, single-parent .
Family fund Famnili donations
amilies
Ireland Sunshine holidays Families, youth, Charity organizations
. Disabled, Chl!dren, Ministerial budgets,
Russia - Youth, Chronically Reoi
. egional governments
diseased people
Republic of State Programme Pensioners, Disabled Ministerial budgets,
Bashkortostan g people, Orphans Regional governments
Department Of The
Committee Of Labour, Disabled people The Ministry of
Kazakhstan Social Security And ensioﬁ ersp > Labour and Social
Migration By City p Protection
Almaty
Belgium Holiday participation The underprivileged Regional governments
centre organization
. . Regional governments,
France Cheques vacances Chlldreg with long:-term unions and health and
illnesses S
welfare organizations
Poland Labour n}irrll(det holiday Children and youth Ministerial budgets
Labour market holiday D1sabl§q people., the Regional governments,
Denmark underprivileged single- .
fund . unions
parent families,
Regional governments,
Spain IMSERSO Senior citizens unions and health and
welfare organizations
Disabled people, Chil- | Regional governments,
Hungary Calypso dren and youth unions

Stimulation model

In this interpretation social tourism initiatives
are targeted to the increase of economic benefit of a
host country. Thus the system allows for the disad-
vantaged group to participate in tourism activity and
enjoy high standards in a particular period of time.
By providing the destination with economic benefits

ISSN 1563-0234

by an increase of the employment and sales. These
types of initiatives will be referred to as the stimula-
tion model .By attracting social tourism customers
with specialized products during the shoulder sea-
son, a new market is created — initiatives of this type
thus have economic as well as social benefits.
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An example of such a scheme is the IMSERSO
programme in Spain. It improves the quality of third
aged people and address seasonality in the tourism
sector. The programme provides older people with
the opportunity to access holiday spells during the
‘off season’ in areas with a warm climate, under-
taking cultural circuits and recreational activities
through nature tourism. The programme is marketed
through travel agencies by accredited companies
following a tendering process. These agencies have
equal access to a centralized computerized system,
outlining the offers. Financed through contributions
by beneficiaries and public monies, the State re-
coups its contribution through cost savings (savings
in benefits and subsidies) and earnings (e.g. income
tax from economic activity generated, Value Added
Tax (VAT)), corporation tax, social security contri-
butions). Because of the unique form of financing,
which equally subsidizes all travelers rather than
in proportion to the cost of the trip, the amount the
State recoups in general exceeds the sum of its con-
tribution [6].

Similar scheme model can be observed in Hun-
gary as well. In the socialist era, social tourism took
place mostly in mountain, lake-side or spa destina-
tions, as a part of the social services supported by
(state owned) companies and trade unions. The fa-
cilities, 1.e. accommodation establishments of often
low quality, were run by companies or trade unions.
Employees, union members and their families were
eligible to visit these premises. These trips were
either free or heavily subsidized. Following the
changes around 1990, the old support system col-
lapsed. This system was replaced by the so-called
supported holiday system. Social tourism establish-
ments were either privatized or closed down. The
role and power of trade unions diminished, the min-
istry’s budget was cut and reorganized significant-
ly. Organizations and companies allocated lower
amounts for social benefits and gradually removed
inherited obligations, i.e. social tourism. Social tour-
ism has undergone significant changes in the last de-
cade, leading to a wider scale of supported services
as well as increased demand for such services. As a
consequence, in 2010, the state has introduced new
measures to regulate the market, the end results of
which are unforeseeable yet.

Meanwhile, Social tourism in Brazil is run by
government (EMBRATUR) and private organiza-
tions (SESC). First social tourism initiatives start
1975. In 2003 there started a deep consideration of
social tourism and was found social tourism com-
mittee. So, here the scheme comprises target groups
and social tourism infrastructure with discounted

prices in shoulder seasons. In the framework of
social tourism, the government funds and sets up
programs. The gist of the programs can vary ac-
cording to some economic or political situations.
For instance, the program in 2007 provided 50 %
discounts for the elder citizens with 2000 hotels in
410 directions. In 2008 there was another program
which provided trips for 600 students and teachers
funded by the Ministry of tourism. In all, social tour-
ism is run by governmental or non-governmental or-
ganizations with discounts.

Social tourism is tourism that is specifically de-
signed for persons who are economically or other-
wise disadvantaged [3].

This social tourism model is specifically de-
signed for the social tourists target group. Tourist
facilities, accommodation, transportation and other
services are created especially for the aimed group
and others have no access to this category of tourist
product. Participation in this type of social tourism
is limited to the targeted users. These types of initia-
tives will be referred to as the adaptation model.

An example of this form of social tourism is
UK: Family Holiday Association. Established in
1975, the Family Holiday Association (FHA) is a
charity organization that seeks to ensure the inclu-
sion of families living on a low income in holiday
and leisure activities. FHA provides financial assis-
tance to families in need who have not had a holiday
in at least 4 years. The organization relies entirely
on voluntary donations and the number of holidays
it can offer is restricted by the funds it raises [7].
Families are normally referred to FHA by social ser-
vices, health authority staff and voluntary organiza-
tions. The FHA approach promotes the idea of the
‘family holiday’ as a tool or mechanism for combat-
ing social exclusion and seeks to contribute to the
Government’s work in preventing the social exclu-
sion of families. Specifically it aims to strengthen
the ability of families to cope with their difficulties,
strengthen their capacity to participate in and con-
tribute to their community, and develop a model of
holiday provision to families under stress that can be
replicated in other areas of the UK.

Social tourism in Russia, including its determi-
nation, is regulated by the federal law “About Bas-
es of Tourist Activities in the Russian Federation”
(with amendments of February 5, 2007). According
to the law social tourism is “tourist activities”, how-
ever, as of 2010, almost any corresponding regula-
tion wasn’t adopted that leads to the fact that the
provisions of the law are considered by researchers
as declarative [20]. Some territorial subjects of the
Russian Federation, in particular Krasnodar Krai
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and St. Petersburg, make attempts to regulate neces-
sary conditions of development of social tourism: to
establish regulations of a financial support, to deter-
mine the list of persons which can apply for partial
settlement of tourist expenses. The state provides
subsidies. On this money in regions programs of fi-
nancing of social tours are developed (for example,
on Kamchatka from 3 to 5 million rubles are annu-
ally allocated for the organization of social tours).
Money is transferred to travel companies, and social
rounds are distributed by the ministries connected
with social security. Also the state periodically al-
locates grants for the organization of social tours (as
a rule, the youth expeditions and children’s tourism
aimed at the organization).

Meanwhile, social tourism in Kazakhstan ad-
ministered by state regulation of the social sphere
of tourism which shall play not only a role of social
compensation to the poor, but also to serve as certain
compensation in recovery of health and in provision
of various quotas in the sphere of tourism. In the
developed economic and socio-political conditions,
a role and value of system of social protection of
the population significantly increased. Often bodies
and organizations of social servicing are the unique
structures, the appeal to which gives up to the person
hope for receipt of support and the help in receipt of
the help for a possibility of a travel. Social tourism
is defined as “the travel subsidized from the funds
allocated by the state for social needs” at the same
time to separate categories of the Kazakhstan tour-
ists the state provides privileges of social character
[18]. As priority types of social tourism are allocat-
ed: for children and young people: amateur (sports);
medical and improving; ecological and cultural and
informative; family travel; tourism for youth and
veterans; tourism for disabled people; tourist trips
across Kazakhstan foreign compatriots, the interna-
tional exchanges through social tourism. The system
of social tourism in our state, assumes provision to
separate categories of the population not only pref-
erential vouchers, but also essential discounts in
case of placement in hotel, catering services, also
privileges for acquisition of tickets for different
types of transport. Social tourism also extends to
public servants, military and other categories of the
population, priests receive grants for travel from the
communities [17].

Social tourism in Bashkortostan is very devel-
oped. Executive of the programme: State committee
of the Republic of Bashkortostan on business and
tourism, Ministry of Labour and Social Protection
of the population of the Republic of Bashkortostan
and Ministry of Education of the Republic of Bash-
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kortostan. Purpose of the social tourism activities:
to increase the number of organized vacationers
among separate categories of citizens, to provide ac-
cessibility of tourist services to separate categories
of citizens (pensioners, disabled people, pupils of
orphanages). The program provides implementation
of actions for the following main directions:

1) provision of tourist services to pensioners and
disabled people, including pensioners and disabled
people with a certain level of the income, and also
to disabled wheelchair invalids, visually impaired
persons of the I group, handicapped children and the
persons accompanying them on favorable terms.

2) the organization of tourist routes for pupils of
orphanages of the Republic of Bashkortostan.

General control over the implementation of
the system is exercised the executive in charge of
the state program and bodies of the state financial
control [19].

Conclusion

The economic crisis is still affecting the demand
for tourism services, but to a much lesser extent than
many other industries. And this is due primarily to
the fact that tourism has become almost essential
need the mass consumer. Also the fact that the
elasticity of demand and the diversity of forms of
tourism offer in times of economic downturns the
possibility of overflow of demand from costly types
of tourism to cheaper.

Factors tourist market development, primarily
related to the strengthening of the transformation
processes in the society, internationalization, glo-
balization, computerization of the tourism eco-
nomy, new demands on human resources, envi-
ronment, intercultural communication, as well as
the emergence of new groups of consumers in the
tourism market.

Currently, private organizations tourism sector
get substantial profits, providing social benefits at
its own expense. The benefit lies in the large flow of
tourists social strata.

Aforementioned inclusion, adaptation, parti-
cipation and stimulation models are the leading
social tourism schemes that are managed by leading
European countries. These models can act as a
benchmark for Kazakhstan to follow in different
stages of development. Even the European countries
can not be coincided with Kazakhstani situation
the tourism prerequisites can fit the situation under
rigorous management.

The role and importance of social tourism in
the current economic conditions of the Republic
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of Kazakhstan has three positive aspects: first —  benefits and discounts the development of social
the material support of the population, the second  tourism, the third — the possibility of virtually all
— thanks to the support, namely the established segments of the population to travel.
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