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TOURISM OPPORTUNITIES FOR KAZAKHSTAN
ON THE GREAT SILK ROAD

Kazakhstan is a big country in central Asia. The Great Silk Road is one of the reasons people must
visit the country because Kazakhstan was one of the key countries that participated in it. Nowadays, the
history comes back again and the country is planning to become a destination that will be home for in-
ternational and domestic tourists. Astana intends to invest $10 billion, $6 billion of which will come from
private investors, and the country’s tourism planners hope that it will help to develop its tourism sector
by 2020. For centuries, crowds of people speaking diverse languages filled the bazaars of Asia, and long
caravans crept along dusty roads carrying precious gems and silks, spices and dyes, gold and silver, and
exotic birds and animals to Europe. Yet the Silk Road was to become not only a great trade route but the
melting pot of two very different civilizations; those of the East and the West, with their specific cultural
traditions, religious beliefs, and scientific and technical achievements. Central Asia, situated between
China and India in the east, bordering on the European world in the west, spreading between the Volga
and Siberia in the north, and between Persia and Arabia in the south, for almost two thousand years
stood at the crossroads of the world’s great civilizations and cultures.

Kazakhstan’s tourism officials have expressed their desire to attract more international travelers. How-
ever, tourism planning needs something more than just money to attract tourists from targeted countries.
A complicated visa and registration process is one obstacle already being addressed. Kazakhstan is hardly
working on it, including the visa free access for Central Asian countries who participates in the Silk Road
project. The Silk Road Action Plan 2016/2017 a comprehensive overview of UNWTQO's strategies and
initiatives designed to help Silk Road tourism grow more robust, competitive and sustainable is being re-
searched. It can become one of the tools that will push further the development of Silk Road
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¥Yabl XKi6ek XKoabiHaaFbl Ka3akcTaH Typu3MiHiH MYMKIHAKTepI

KasakcrtaH — OpTaAblk, A3usiaa opHaAackaH yAkeH memaekeT. YAbl XKibek >KoAbl KasakcTaHHbIH
6acbiM BGOAIriH aAbiM KaTKaHbl YLIiH Typuctep 6yA MEMAEKETKe Ha3apAapblH ayAapybl TMiC. ByriHri
TaHAQ TapuX KanTaAaHyAa keHe Ae KasakCTaH >KepriAikTi KoHe XaAblKapaAblK TypUCTep YIUiH ecik-
Tepi ankapa awnak. ActaHa OyA MaceAeHi KapacTbipa OTbIpbin 10 MUMAAMOH AOAAAP Kap>Kbl MHBEC-
TUUMS CaAyFa AaibiH, OHbIH 6 MWAAMOHDBI >Keke MHBeCTopAapAaH Keair, 2020 XbiAFa AeriH Typu3m
CEKTOPbIH AaMbITyFa KOMEKTECEA] AereH yMiTTe. Facbipaap 60Mbl, op TYPAI TIAAE COMAENTIH apamMAap,
A3uns 6azapAapblH TOATbIPATbIH, aA YAKEH KEPYEHAEP LIaHAbI )KOA OOMbIHAQ, aCbIA TacTap >KeHe Xibek,
ASMAEYILLTEP XoHe GoarbiluTap, aATbIH MEH KYMIC, COHaal-aK, Eyponaaarbl 3K30TUKaAbIK, KyCTap MeH
>KaHyapAapAbl TacbiIMaAAayFa YMTbIAABL. AAariaa, XKiGek >KOAbl TeK KaHa Tamalla cayAa 6arbiTbl FaHa
eMeC, COHbIMEH KaTap eKi TYPAi OpKEHMETTEP OLarbiHa alHaAybliHa THiC 60AaTbiH; LLbiFbic neH batbic,
OAAPAbIH MSAEHU ASCTYPAEPI, AiHU HaHbIMAAPbI YK8HE FbIAbIMU-TEXHUKAABIK, XKETICTIKTEPi apKblAbl.
LLbiFbicbiHaa KbiTa MeH MIHAMS apacbiHAQ OpHaAackaH, 6aTbiCbIHAA eypPOoraAblK, SAEMMEH LiieKapaAac
6oAaraH, Eain 6oibl meH Cibip apacbiHAQ, OHTYCTIriHAe [Mepcms meH Apabus apacbliHAA OpPHAACKaH
OpTanbliK, A31s, eKi MbIH XbIAFA >KYbIK 6PKEHMET MEeH MOAEHUETTEPAIH TOFbICKAH YKEPIHAE TYPAbI.
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KasakcraH Typusm LIeHeyHIKTepPi XaAblKapaAblK, TYPUCTEPAI TapTyFa bIHTaAbl €KeHiH GiAAipyAe.
AAanaa, TYpU3MAI >Kocrnapaay 6aFbITTaAFaH MEMAEKETTEPAEH TYPUCTEPAT KbI3bIKTbIPY YLUIH aKllaAaH
6acka Aa HopceAepai Ae KaxeT eTeai. Kypaeai BM3a MeH TipkeAy npouecTtepi OCbiHAQM KMblH-
AbIKTapAbIH 6ipi XKeHe Ae oAap welliAy ycTiHae. KasakcTan Gya Maceae GOMbIHLLIA YAKEH XKYMbICTap
>KYPrisin >atblp >kaHe ae 6apabik, XKibek XKoAbl kob6acbiHa KaTbicaTbiH OpTaAblk, A31si MEMAEKETTEpI-
He BM3acbl3 Kipyre pykcaTTbl YMbIMAACTbIPYFa aTCcaAbICbin >atbip. 2016-2017 XKibek >K0Abl Xocnapsbi
— Yabl XKibGeK >KOAbIHbIH TYPU3MIHIH ecyi MeH Gacekere KabiAeTTIAIr yiiH >kacaaraH bYY ATY-HbiH
cTparternscbl MeH 6actamachl 3epTTeyAiH Herisri MiHAeTTepiHIH 6ipi 6OAbIN TabbIAaAbI.

Tysin ce3aep: KazakcraH, Typusm, Xibek XKoabl, Casicat, OpTaAbik, A3us.
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Bo3moxkHoCcTu AAs Typu3ma KazaxctaHa Ha Beankom LlleakoBom nyTtn

KaszaxcraH — KpynHoe rocyaapctso B LleHTpaabHOM A3un. Beankuii LLIeAKOBbIA NyTb 9BASETCS
OAHOM M3 BaXKHbIX MPUUMH AAS MoceleHnst Ka3axcTaHa, Tak Kak OH 3aHMMaA GOAbLLYIO YaCTb MaplLL-
pyTa. CeroaHs, Mctopms Bo3paxkaaetcs 1 KazaxcraH XO4eT CTaTb MPUBAEKATEAbHbIM HaNPAAEHNEM AAS
MECTHbIX M MEXKAYHAPOAHbIX TYPUCTOB. ACTaHa NMAAHUPYeET MHBECTUPOBATb 10 MUAAMOHOB AOAAQPOB,
6 MMAAMOHOB M3 KOTOPbIX MOMAYT OT HYACTHbIX MHBECTULIMIA HA PA3BUTME TYPU3MA, M HAAEETCS, UTO 3TO
NOMOXKeT pa3BuTb cekTop Typm3ma K 2020 roay. Ha npoTs>keHnn BEKOB TOAMbI AIOAENM, FOBOPSILLMX Ha
pasHbIX A3blkax, HAaMOAHSIAM 6a3apbl A3MK, @ AAMHHbIE KapaBaHbl MPOOVMPAAKCH MO MbIAbHBIM AOPOraMm,
HECYLLUMM AParoLeHHbIE KaMHM U LEAK, CMIeLMM U KPacUTeAM, 30A0TO U Cepebpo, a TakKe 3K30TUYeC-
KMX MTUL, U XKMBOTHbIX B EBpony. OaHako LLeAkoBbIi MyTb AOAXKEH BbIA CTaTb HE TOAbKO MPeKPacHbIM
TOProBbIM MapLUPYTOM, HO M MAQBUAbHbIM KOTAOM ABYX Pa3HbIX LMBMAM3aLMI; BocToka n 3anaaa, ¢
MX KOHKPETHbIMU KYABTYPHbIMU TPAAMLIMSAMM, PEAMIMO3HBIMU YOEKAEHUSIMU M HAYUYHO-TEXHUYECKM-
MW AOCTMXKeHMAMU. LieHTpaAbHag A3uns, pacnoAoxkeHHas Mexxay Kntaem n MHamen Ha BOCToKe, rpa-
HMYallas C eBPOMNerckMM MUMPOM Ha 3armaae, pacnpocTpaHsiowascs mMexAy Boaron n Cubupbio Ha
ceBepe, a Takxke MexAy [lepcueit n ApaBueit Ha tore, MoYTU ABE TbICIUM AT CTOSIAQ HA MepeKkpecTke
BEAVMKMX UMBUAM3AUMIA U KYABTYPbI B MUPE.

MpeacTaBuTeAn Typm3ma KasaxcTaHa BbIpa3unAM CBOE XKeAaHWe Mo MPUBAEYEHMIO BOAbLLIEr0 KOAW-
yecTBa 3apyOeskHbIX TypUCTOB. HO TyprCTCKOE MAAHUPOBaHME BKAIOYAET B Cebs M APYTMe acneKTbil, no-
MUMO AEHEXKHDbIX BAOXKEHUI AASl MPUBAEYEHNS TYPUCTOB M3 LieAeBbIX CTPaH. CAOXKHbIE NPOLLeCChl BU3
N PEFYAMPOBaHMS SBASIIOTCS OAHUMM 13 aAPECOBAHHbIX CAOXKHOCTeN. Ka3axcTaH BKAQAbIBAET BCE CUADI
AAS PeLLEHMsl AQHHbBIX MTPOBAEM, BKAIOUAs 6E3BM30BbIN PEXXMM AASI BCEX CTPaH yyacTHuL LleHTpaAbHoM
A3un B npoekTe LLleakoBbii MyTb. MaaH aAerictBuin LLleakoBoro nytn 2016/2017 — ctpaterus 1 UHu-
umatmea BTO OOH, cchopMyarpoBaHHble AASl POCTA M KOHKYPEHTOCNOCOOHOCTH Typu3ma LLleakoBoro
[MyTu, IBASIETCS OAHUM M3 TAQBHBIX OObEKTOB UCCAEAOBAHMSI.

KatoueBble caroBa: KazaxcraH, Typmsm, LLleakoBbiii [yTb, noantrka, LleHTpaAbHag A3us.

Introduction

The diversity of attractions are collected
in the Kazakhstan land of nomads, including
picturesque lakes and mountains, hot-mineral
springs, and archeological wonders. It is a paradise
for adventurous tourists, where they can try their
skills at alpine slopes and harsh deserts, live as a
nomad on the steppes, or visit former labor camps
and nuclear test sites. Urban life can be find in the
capital, Astana, and the country’s business capital,
Almaty, where tourists who prefer big cities and
buildings will find something they like.

New hotels are being built and ski resorts are
being renovated, and it gives Kazakhstan the
opportunity to double the number of tourists to 8
million a year by 2020.0ff course, there are several

problems that Kazakhstan still has on its way to
become the world’s premier tourist destination. The
country’s target market for now is domestic tourists
and visitors from former Soviet countries, primarily
Russia and Central Asian states.

Kazakhstan’s tourism officials have expressed their
desire to attract more international travelers. However,
tourism planning needs something more than just
money to attract tourists from targeted countries.

A complicated visa and registration process is
one obstacle already being addressed. Kazakhstan is
hardly working on it, including the visa free access for
Central Asian countries who participates in the Silk
Road project. Kazakhstan introduced temporary visa-
free entry for citizens of 10 countries, including the
United States, Britain, Japan, the U.A.E., Germany,
and Malaysia. This action allows travelers from the
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selected states to enter and exit Kazakhstan multiple
times, and stay for periods of up to 15 days, until
July 15, 2015. According to Kazakh media, Astana
next plans to drop visa requirements for 48 countries,
mostly developed nations, by the end of the year.

Information review and research methods

Overview of Area

Kazakhstan is one of only two landlocked
countries in the world that lies on two continents (the
other is Azerbaijan).

With an area of 2,700,000 square kilometres
(1,000,000 sq mi) —equal to size to Western Europe —
Kazakhstan is the ninth-largest country in the world.
During the Soviet Union time, Kazakhstan lost
some of its territory to to Uzbekistan and Russia.
Kazakhstan has borders of 6,846 kilometres
(4,254 mi) with Russia, 2,203 kilometres (1,369 mi)
with Uzbekistan, 1,533 kilometres (953 mi) with
China, 1,051 kilometres (653 mi) with Kyrgyzstan,
and 379 kilometres (235 mi) with Turkmenistan.
Major cities include Astana, Almaty, Karagandy,
Shymkent, Atyrau and Oskemen. While located
primarily in Asia, a small portion of Kazakhstan
is also part of Eastern Europe (www.rferl.org).
Kazakhstan’s terrain extends west to east from
the Caspian Sea to the Altay Mountains and north
to south from the plains of Western Siberia to the
oases and deserts of Central Asia. The Kazakh
Steppe (plain) land occupies 30% of country’s land
and has a size of. Grasslands and sandy regions
are the main characteristics of the steppes. Major
seas, lakes and rivers include the Aral Sea, Lake
Balkhash and Lake Zaysan, the Charyn River
and gorge and the Ili, Irtysh, Ishim, Ural and Syr
Darya rivers. The climate is continental, with warm
summers and colder winters. Precipitation varies
between arid and semi-arid conditions (Www.
webcitation.org).

Economy

Kazakhstan has the largest and strongest
performing economy in Central Asia. Supported by
rising oil output and prices, Kazakhstan’s economy
grew at an average of 8% per year over the past
decade (www.state.gov., www.nac.gov.kz ).

One of the best policies of Kazakhstan is to keep
peace and stability. The government has continued
to follow a conservative fiscal policy by controlling
budget spending and accumulating oil revenue
savings in its Oil Fund — Samruk-Kazyna. However,
Kazakhstan’s public borrowing increased to support
the economy due to the global financial crisis. Public
debt increased to 13.4 per cent in 2013 from 8.7 per
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cent in 2008 (www.ft.com, www.kazakhembus.
com).

The banking system of Kazakhstan is developing
rapidly and the system’s capitalization now exceeds
$1 billion. Deposit insurance was introduced by
The National Bank in its campaign to make banking
sector more strong and competitive. However, non-
performing bad assets that are present in the bank
sector can harm the stability of the system. Several
major foreign banks have branches in Kazakhstan,
including RBS, Citibank, and HSBC.

According to the 2010-11 World Economic
Forum in Global Competitiveness Report,
Kazakhstan wasranked 72nd inthe world ineconomic
competitiveness (Hawkins, D., www.Kazakh-tv.
kz). One year later, the Global Competitiveness
Report ranked Kazakhstan 50th in most competitive
markets (Winter T., www.EY.com).

Demography

Population — 17 million people.

Men and women make up 48.3% and 51.7% of
the population, respectively.

The ethnic Kazakhs represent 63.1% of the
population ethnic Russians 23.7%, with a rich array
of other groups represented, including

Tatars (1.3%),

Ukrainians (2.1%),

Uzbeks (2.8%),

Belarusians, Uyghurs (1.4%),

Germans (1.1%) (Republic of Kazakhstan
Statistical Agency).

(Germans who had previously settled in
Russia, especially Volga Germans), Ukrainians,
Koreans,Chechens, Meskhetian Turks, and Russian
political opponents of the regime had been deported to
Kazakhstan in the 1930s and 1940s by Stalin; some of
the bigger Soviet labour camps (Gulag) existed in the
country which are now one of the attractions for dark
tourism, and has very rich history of all nationalities
who suffered together (www.news.bbc.co.uk).

The 1990s were marked by the emigration of
many of the country’s Russians and Volga Germans,
a process that began in the 1970s. This has made
indigenous Kazakhs the largest ethnic group.
Additional factors in the increase in the Kazakh
population are higher birthrates and immigration of
ethnic Kazakhs from China, Mongolia, and Russia.

Transportation
Travel around Kazakhstan

Considering the main types of transport, We
have divided them in to bullet points
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Plane

Every regional centre of Kazakhstan and big
towns have airports, where republican as well as
regional air companies operate.

Flight tickets can be bought from this website
(please use links below this article) and via travel
agencies in Kazakhstan.

On a train

Train is a popular transport among Kazakhstan
people, mainly because of relatively cheap ticket prices.

Also, train communication is more developed
and unlike using a plane, even small towns can be
reached using trains rather than planes.

However, since Kazakhstan has a vast territory,
a trip from one region to another might take up to
10-20 hours, which is a little inconvenience of using
trains in a travel around Kazakhstan.

On a bus

Bus is also a popular transport to travel around
Kazakhstan, using which one can reach any point of
the country. Information on bus routs and prices can
be obtained at local bus stations.

On a car

Travel on a car is probably the most flexible and
convenient transport to explore Kazakhstan.

Special intercity and interregional taxi can be
ordered or travellers might choose to use their own
vehicles.

Automobile road map shows the directions and
roads to take in order to reach your destination.

Public transport in cities

Main types of public transports in Kazakhstan
are buses and minibuses. Trams and trolleybuses
function in some cities. Tickets are usually bought
from a conductor (ticket seller and checker) in a
bus. Almaty city has an underground (subway) as
well (www.visitkazakhstan.kz, www.astanatimes.
com, Oki, T., Kawate, K. and Toyama, A., www.
primeminister.kz).

Several obstacles and problems to develop
tourism

Despite the cash infusion, Kazakhstan is not
yet built for tourism. There is a shortage of modern
facilities and air routes within the country. Another
issue is bad roads and bad service quality. Some of
the hotels do not have enough services for customers,
and it is a painful issue.

It is not a positive impact that will give
Kazakhstan to develop, it may destroy the
international visitation. If the authorities don’t
address the “most basic issues” in the tourism

business, the inbound tourism will stuck at the same
level of development.

While the benefits of attracting tourists are
obvious, Kazakhstan also risks to lose its own
domestic tourists out of the market. The number of
domestic visitors to Kazakh tourist destinations has
fallen in recent years, in part because high prices for
food, airfares, and accommodation at home make
foreign destinations more appealing.

Kazakhs today spend about $400 million
annually on vacations abroad, while the number of
domestic visitors and their spending are dropping
year by year (www.rferl.com, Iskakov N. A).

The direct contribution of Travel & Tourism
to GDP in 2013 was KZT533.2bn (1.6% of GDP).
This is forecast to rise by 4.7% to KZT558.2bn in
2014. This can show the activity of industries such
as hotels, travel agents, airlines and other passenger
transportation  services  (excluding commuter
services). In addition, it also includes the activities of
the restaurant and leisure industries that tourists can
support by their direct spending during the trip. The
percentage of Travel & Tourism direct contribution
to GDP is expected to grow by 5.0% to KZT911.2bn
(1.5% of GDP) by 2024. The low number is
understandable because there was reduction in
government system of management. As a result, the
Ministry of Tourism and Sports was shut down, and
the functions of the abolished ministry are taken over
by the Department of Tourism at Kazakhstan’s newly
revised Ministry of Investment and Development.
These actions were done in order to modernize and
improve the efficiency of the public administration
system and to optimize the government machine

The total contribution of Travel & Tourism to
GDP (including wider effects from investment,
the supply chain and induced income impacts)
was KZT1,748.0bn in 2013 (5.3% of GDP) and is
expected to grow by 3.9% to KZT1,816.1bn (5.2%
of GDP) in 2014. It is forecast to rise by 4.8% pa to
KZT2,914.5bn by 2024 (4.8% of GDP).

137,500 jobs were created directly by Travel &
Tourism industry in Kazakhstan in 2013 (1.6% of total
employment) and this is forecast to grow by 2.2% in
2014 to 140,500 (1.6% of total employment). This
includes employment by hotels, travel agents, airlines
and other passenger transportation services (excluding
commuter services). It also includes, for example, the
activities of the restaurant and leisure industries directly
supported by tourists. By 2024, Travel & Tourism will
account for 198,000 jobs directly, an increase of 3.5%
pa over the next ten years.

One of the key components for the direct
contribution of Travel & Tourism is visitor exports.
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KZT257.3bn of visitor exports was generated in
Kazakhstan in 2013. In 2014, there is a forecast
that is going to fall by 0.5%, and the country will
be able to welcome around 6,069,000 international
tourist arrivals. By 2024, there is a prediction that
international tourist arrivals will reach 8,411,000,
generating expenditure of KZT355.2bn, an increase
of 3.3%.

When it comes to investments, Travel &
Tourism industry have attracted capital investment
of KZT370.8bn in 2013. As it was told before,
investment is one of the most important strategies and
policies of Kazakhstan. As a result, this is expected
to rise by 2.8% in 2014, and rise by 5.7% over the
next ten years to KZT661.0bn in 2024. Travel &
Tourism’s share of total national investment will
rise from 5.0% in 2014 to 5.2% in 2024 (Travel and
tourism economic impact 2014 Kazakhstan, www.
economist.com)

Tourism is a priority area in Kazakhstan. The
main purpose of the development of tourism in
Kazakhstan is to create a modern, highly effective
and competitive tourist complex, which will provide
all the necessary conditions for the development of
the industry as a sector of the economy, integration
into the global tourism market and development
of further international cooperation in the field of
tourism, the inflow of investments into the country.

Tourism as a sector of the national economy
produces the product, which has to correspond to the
market categories of demand and supply. In this case,
it is important to understand the difference between
the international market, oriented to travelers
from abroad that have different expectations and
domestic market, intended for local communities of
Kazakhstan.

International tourism market today is a giant
mechanism of multibillion dollars transactions and
fierce competitive struggle. Therefore, the priority
goal is to determine the tourism product that has
unique features that belongs only to Kazakhstan, but
it also have to drive the demand around the world.
After this it will be easier to understand which
segments of the tourism industry are better suitable
for Kazakhstan.

Based on the analysis with account of
recommendations of the WTO and existing
experience, there are two basic components of
Kazakhstan’s tourist product: Cultural Tourism on the
Silk Road (pilgrimages and traditional) and closely
related to it - eco-adventure tourism (safari, rafting,
ornithological, tracking, mountaineering, hunting ,
fishing). Therefore, it’s necessary to point out the
regions provided with resources for eco-adventure

ISSN 1563-0234

tourism, through which the Silk Road route
passes: Almaty, Zhambyl, South Kazakhstan, East
Kazakhstan and Akmola regions (Baipakov, K. M.,).

Thus, Kazakhstan’s tourism product can be
effectively introduced in the market only as part
of integrated Central Asian tourism product, which
suggests the following:

— Institutional elements of tourism products
should be agreed at the intergovernmental level;

— Kazakhstan’s tourism product must not
concede (at least in the price/quality ratio) to
tourism products of neighbors in the region (www.
economist.com).

Results and Discussion

There are several facts that show that Kazakhstan
is still not very attractive for foreign tourists. It
was discussed earlier in this paper and the main
reasons were transportation, bad service and lack of
infrastructure. The international experience shows
that it is possible to become a competitive with
many other successful countries worldwide, but the
country has to create new form of integration where
government, travel business and local citizens
will unite into one force. In terms of affordability,
services level is very low and the prices are very
high to create a competitiveness in the world
tourism market scale. The country couldn’t create
a good control over a guestroom stock. The highest
guestroom stock is registered in Atyrau (49.8%) and
Mangistau regions, while the lowest one is noted
in North Kazakhstan (13.5%) and Almaty (13.1%)
regions. The largest number of world-standard
accommodation is concentrated in the important
tourism centers — Almaty and Astana cities, but,
even these cities have a stock out (54.1%) of 3* and
4* hotels.

In Kazakhstan, the international hotel brands
are presented in small amounts and only exist in
four business destinations: Astana, Almaty, Atyrau
and Aktau. The room at a 5* hotel is several times
more expensive than in the similar European hotels.

Poor hotel occupancy, lack of competitive
environment and high dependence on business tourists
cause the high accommodation prices. The current
situation is a result of a low support for the sphere
by the state government. The strategic plans that had
been developed and accepted couldn’t stimulate the
development of tourism in the country and furthermore,
none of the state tourism development programs has
reached the required terms. Many laws adopted in this
sphere are still remained only on paper without any
practical application in the travel industry.
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There are several major problems that keeps
Kazakhstan’s tourism from development:

No connection between market participants;

Legal and regulatory framework is very poor
developed;

The extremely high prices for accommodation
along with the quite low tourism.

The governmental support for tourism can help
to develop the infrastructure, eliminate problems
listed above and bring stability to the tourism
business development. The main reason why
government refuses to support the tourism sector is
insufficient state taxation. In order to compete with
the average European prices, country needs to make
them cheaper, and it is necessary to apply the local
tourist rent in Kazakhstan regions to be charged
from the tourism companies through restructuring
of other taxes. The collected funds can be invested
in the development of tourism infrastructure projects
and recreational facilities.

Local government or local community is not
able to control the situation and solve the problems
in tourism development. It requires more higher
scale in national economy, and the importance of
these factors must be delivered to the governmental
authorities (ministers, heads of departments etc.) and
the tourism operators in the global tourism system.
The strict political decisions, overseeing these
decisions and international cooperation between
operators and agencies are required to achieve the
stable tourism development.

Very comprehensive and diversified approach
must be created and developed, which can be
applied through the development of industry
clustering. The attention to clusters and cluster
policy has recently increased in the articles on
tourism and hospitality. Their importance for the
creation of long-term competitive advantages of
areas focused on attraction of the tourist flows is
highlighted.

The term “cluster” in the travel industry is used
when we mean the concentration on some particular
area of interrelated enterprise networks which are
involved into the design, manufacture, promotion
and sale of tourist products, including the enterprises
operating in the related industries.

The implementation of tourism clusters can
increase the region’s global competitiveness through
the synergy effect as a result of more efficient
operation of the companies included in the cluster
and to stimulate its innovation and investment
activities. The region image and its industry
positioning is affected positively by clusters.

The Republic of Kazakhstan has a wide resource

foundation, comfortable transport and geographic
location, production facilities, labor and scientific
staff to create the tourist clusters.

It is extremely important to create clusters,
which is the task for the Kazakhstan travel and
hospitality industry, as far as the “Concept of tourism
development in Kazakhstan till 2020” published by
the Government of Kazakhstan in February 2013 is
based on the cluster concept.

The government highlighted several important
types of tourism: business, cultural, active and
adventure tourism. The visible effect from the
project is planned to be seen in 4-6 years. Mountain
and lake, beach tourism and short-term tours are
part of the strategic services that will require vast
investments.

It has been proven that any attempt to develop
tourism without participation of local communities
in the process, or just using them for certain types of
job, will cause a negative impact on the development.
In order to preserve the investments it is important
to involve the local employees as active participants
of the industry, and give them opportunity to be a
part of decision making process and to decide in
the preferable way of development for them. The
political planning in tourism, its local planning and
development must take the local citizens’ interest into
consideration the protection of cultural heritage. It’s
crucial to make local active communities involved
in the process of management. If the local citizens
entirely support the development of tourism, they
should be considered to be professionally involved
in the tourism business (Timothy, D., J. and Boyd, S.
W., Laruelle, M.,).

Investment flows to Kazakhstan can be activated
by creating a partnership between the private sector
and governmental authorities, which should pay
attention to the land tenure, access to infrastructure
and state support procedures which is the most
important point. The private companies will also
have an opportunity to participate in any stage of
the projects. The return investment model will be
offered to the private sector representative, which
will return back the money investment by the state
through selling the adapted land and recreation zone
management services (Bulda E.A., Timothy, D., J.,).

The Silk Road Action Plan 2014/2015 is a
comprehensive overview of UNWTO’s strategies
and initiatives designed to help Silk Road tourism
grow more robust, competitive and sustainable. The
Action Plan aims to foster collaboration between
stakeholders to stimulate investment and poverty
reduction along the Silk Road, while safeguarding
its cultural and environmental resources.
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The Silk Road Member States are in a unique
position to leverage from each other by collaborating
in a number of areas such as marketing, product
development, tourism route development, travel
facilitation and cross border initiatives. The Silk
Road Action Plan 2016/2017 is designed as a
platform to facilitate this.

Member States participating in the UNWTO
Silk Road Programme include: Albania, Armenia,
Azerbaijan, Bangladesh, Bulgaria, China, Croatia,
DPR Korea, Rep. Korea, Egypt, Georgia, Greece,
Iran, Iraq, Israel, Italy, Indonesia, Japan, Kazakhstan,
Kyrgyzstan, Mongolia, Pakistan, Russia, Saudi
Arabia, San Marino, Syria, Tajikistan, Turkey,
Turkmenistan, Ukraine and Uzbekistan.

By having a common unique cultural heritage,
the countries that has a connection with silk road
create very extra-ordinary network of destinations,
and get the big opportunities for collaborative
marketing and promotional initiatives. During
many years, UNWTO tried to emphasize the
important potential of the Silk Road and has
collaborated with major international travel fairs
on numerous promotional activities. ITB Berlin
is the established meeting place for Silk Road
Ministers, and they meet every year to address key
challenges and opportunities for cooperation. Silk
Road events being held on an annual basis within
the context of WTM’s Social Media Mart increases
a social media activity. Bloggers that have created
outstanding blogs, have been sent across the Silk
Road to promote its multiple attractions. UNWTO
recognizes the importance of market intelligence
as key to developing effective marketing and
promotion campaigns. Market research conducted
in 2011, showed the prominence of the Silk Road
as the world’s most discussed travel route online,
from a total of 300,000 blogs and social media sites
reviewed, 26.5% of all discussions focused on the
Silk Road. In order to increase popularity and bring
a significant importance to the Silk Road, UNWTO
has invited major institutions to its meetings, such
as UNESCO, World Bank, UNCTAD, ASEAN,
ICOMOS, PATA and the Council of Europe. The
goal for this kind of multi dimensional approach is to
discuss important issues and get more opportunities
from global collaboration.

Thousands of delegates received and opportunity
to gain knowledge and expertise by participating
in UNWTO Silk Road conferences and seminars
since the Silk Road Programme was launched in
2010. Topics have ranged from city tourism, urban
development and destination marketing to heritage
management, food tourism, investment, travel
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facilitation and product development. UNWTO
Silk Road conferences, seminars and press trips
have taken place in Samarkand (Uzbekistan), Tokyo
(Japan), Baku (Azerbaijan), Dunhuang (China),
Lausanne (Switzerland), Almaty (Kazakhstan),
Berlin (Germany), London (United Kingdom),
Altai Krai (Russian Federation) and Shiraz (Islamic
Republic of Iran).

UNWTO, in close collaboration with UNESCO,
has also run a series of capacity building workshops
aimed at building closer collaboration between
heritage and tourism stakeholders along the Silk
Road. In 2013, following years of ground-breaking
research by UNESCO, ICOMOS and University
College London (UCL) on sites and routes of the
Silk Road, the UNESCO/UNWTO Silk Road
Heritage Corridors Tourism Strategy Project was
launched as part of the transnational Silk Roads
World Heritage Serial Nomination initiative (Satke,
R. and Galdini, F.).

After great collaboration between 15 countries,
UNESCO received two World Heritage Nominations
for the Silk Roads Heritage Corridors in Central Asia
and China with the final evaluation of the nominations
due to take place in 2014. The nominations focus on
two specific Silk Road Heritage Corridors: the first
crossing Kazakhstan, Kyrgyzstan, and China, and
the other between Tajikistan and Uzbekistan.

Travel facilitation require a large number of
factors to consider:

— abolishing or liberalizing visas; improving
border procedures;

— abolishing or minimizing taxation on travel
and air transport liberalization.

Visa policies are among the most important
governmental formalities influencing international
tourism.

The development of visa policies and procedures,
as well as other important travel documents, such as
passports, is closely linked to the growth of tourism.

During 2012/2013UNWTO Silk Road meetings
travel facilitation was a key component in all
discussions. The reason for that is to create more
favorable conditions to travel before it gains its
popularity. Specialists and countries that have
advanced in visa facilitation and air transport
liberalization were able to share their best practices
and positive results with Member States, thereby
encouraging them to facilitate travel across the
region. The UNWTO Secretary-General lobbied
governments at the highest level during his
discussions with heads of state to improve visa
policies, while emphasizing the positive impacts
in terms of economic growth and job creation
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(Zhidkoblinova, O. V., UNWTO, Silk Road Action
Plan 2014/2015, UNWTO Annual Report 2016,
UNWTO, Silk Road Action Plan 2016/2017).

Conclusion

Tourism is a priority area in Kazakhstan. The
government focuses on paying more attention to
tourism in order to create multi industrial country,
and eliminate the dependency on oil industry.
137,500 jobs were created directly by Travel &
Tourism industry in Kazakhstan in 2013 (1.6% of
total employment) and this is forecast to grow by
2.2%in 2014 to 140,500 (1.6% of total employment).
The main purpose of the development of tourism in
Kazakhstan is to create a modern, highly effective
and competitive tourist complex, which will provide
all the necessary conditions for the development of
the industry as a sector of the economy, integration

into the global tourism market and development
of further international cooperation in the field of
tourism, the inflow of investments into the country.

Kazakhstan historically was a key player on
the Silk Road, connecting East and West from
ancient times. Being a part of great history gives
Kazakhstan an opportunity to develop its tourism
industry based on the Silk Road cultural heritage.
Kazakhstan’s tourism product can be effectively
introduced in the market as part of integrated
Central Asian tourism product. Several projects
and routes are already in the action. However,
the country is still working and negotiating with
its neighbor countries on solving visa problems
and border procedures. Despite a large number
of problems, Kazakhstan has a great potential for
cultural tourism development among the Silk Road
and bright future for inbound tourism.
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