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GEOGRAPHICAL PREREQUISITES FOR THE DEVELOPMENT OF
TOURISM IN KAZAKHSTAN

Nl

Tourism is an actively developing branch of the economy. Despite the fact that Kazakhstan’s tourist
destinations are not yet widely represented on the world tourism market, having unique natural resources
and objects of cultural and historical heritage, the country has a huge potential for a worthy place in
world tourism. All the necessary cultural, historical, geographical and climatic conditions are sufficient
for the development of tourism in the country.

There are three cultural heritage sites and two natural heritage sites listed as UNESCO World Heritage
Sites in Kazakhstan. However, the attractiveness of the tourism industry is characterized not only by
beautiful natural landscapes and historical sites, but also by developed infrastructure and services, access
to transport and security.

The regions of interest to domestic and foreign tourists in the republic are national parks and specially
protected natural areas. The most popular destinations among Kazakhstanis are the cities of Almaty and
Astana, as well as the East Kazakhstan region, and the most popular among foreign tourists is the Almaty
cluster.

There are opportunities in the regions of Kazakhstan to increase the share of this industry in the
country’s economy through the development of tourism. To do this, it is necessary to solve the current
problems of the development of the industry.

Key words: tourism, recreation, ecological tourism, social tourism, ethnotourism.
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Ka3zakcraHAa TYpM3m AaMybiHbIH, FeorpadmsAbIK, aAFbILLIAPTTAPDI

Typr3mM-3KOHOMMKAHbIH, OEACEHAT AaMblI KeAe aTKaH caAacbl. KasakCTaHHbIH TYPUCTIK AeCTU-
HauMsSApPbl BAEMAIK TYPM3M HapbIFbIHAQ SAI KEHIHEH YCbIHbIAMarFaHbIMEH, Giperei Taburn pecypcrap
MEH MOAEHM-TAPUXM Mypa OObEKTiAepiHe me 6GOAa OTbIPbIN, EAIMI3 SAEMAIK TYPM3MAE AaMbIKTbl
OPbIH aAy YLLiH 30p aAeyeTke me. EAiMizae TYpusMAL AamMbITy YLLiH GapAbIK, KaXKETTi MOAEHW, TapUXM,
reorpausIAbIK >XHE KAMMATTbIK, KaF AalAap >KeTKIAIKTI.

KaszakcraHaa FOHECKO-HbIH 6YyKiABAEMAIK Mypa HblCaHAAPbIHbIH, Ti3iMIHE €HTi3IAreH yL MaAEeHM
Mypa HbICaHbl >X8He eKi TabuFu Mypa HbiCaHbl OpPHaAackaH. AereHmeH, TypPMCTIK MHAYCTPMSIHbIH
TapTbIMAbIAbIFbI 9AEMI TabUFM AaQHAWAMTTAPMEH >KOHE Tapuxu KepiKTi >KepAepMeH faHa emec,
COHbIMEH KaTap AaMblFaH MHPPAKYPbIAbIM MEH KbI3MET KOPCETYMEH, KOAIKKE KOA YKETIMAIAIKMNEH >KoHe
KAYiMncCi3AiKkneH cMnaTTaAaAbl.

Pecnybarkaaa iwiki >koHe CbIPTTaH KEAYLI TYPUCTEP KbI3bIFYLIbIAbIK, TYFbI3bil OTbIPFaH aiMakTap
YATTbIK MapKTEP MEH epeklie KopFaAaTbiH Taburn ayMmakTap 60AbIN oTbip. KasakcTaHAbIKTap apacbiHAA
€H TaHbIMaA 6arbITTap AAMaThl, ACTaHa KaraAapbl MeH LLIbiFbic KasakcraH o6AbICTapbl 60ACA, LETEAAIK
TypUCTep apacbiHAA €H TaHbIMAaA AAMATbl KAACTepi GOAbIMN OTbIp.

KaszakcTaHHbIH OHIPAEPIHAE TYPUBMAI AAMbITY apKblAbl €A SKOHOMUKACbIHAAFbI OYA CAAaHbIH YAECIH
apTTbipyFa MyMKiHAIKTED 6ap. OA yLliH CaAaHbIH AAMYbIHAAFbI ©3EKTi MOCEABAEPA LLIELY KAXKeT.

TyiiH ce3aep: TYpU3M, pekpeaumsi, SKOAOTUSAbIK TYPU3M, BAEYMETTIK TYPU3M, STHOTYPU3M.
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leorpadpnueckme npeAnocbLIAKM pa3BuTus Typusma B Kazaxcrave

Typu3m-akTMBHO pa3BMBAIOLLLASIC OTPACAb SKOHOMUKU. HecMOTpst Ha To, UTO TYpUCTUYECKUE AECTU-
Haumm KazaxcraHa ele He WMPOKO NPeACTaBAEHbl HA MYMPOBOM PbIHKE TYPU3Ma, 06AAAAs YHUKAAbHbBIMM
NPUPOAHBIMIW pPECYPCaMM M OObEKTaMM KYAbTYPHO-UCTOPUYECKOrO HACAEAMS, CTpaHa 06AAAAET OrpOM-
HbIM MOTEHLMAAOM AASI AOCTOMHOIO MecTa B MMPOBOM Typu3me. AAs pasBUTHSI Typu3ma B CTpaHe AO-
CTaTOYHO BCEX HEOBXOAMMbIX KYAbTYPHbIX, ICTOPUUECKMX, reorpatmyeckmux M KAUMaTUYeCKMX YCAOBMA.

B KaszaxcraHe pacnoAoxeHbl Tpy 06beKTa KYAbTYPHOIO HAaCA€AMSI U ABA OObeKTa MpUPOAHOro
HACAEAMS!, BHECEHHbIE B CMIMCOK 06bEKTOB BcemmpHoro Hacaeams KOHECKO. OaHako npuBAeKaTeAb-
HOCTb TYPUCTNYECKON MHAYCTPUM XapaKTeprU3yeTCsl He TOAbKO KPAaCHMBbIMM MPUPOAHBIMU AaHAWATa-
MW 1 UICTOPUYECKMMU AOCTONMPUMEYATEABHOCTSIMU, HO M PA3BUTOM MH(PPACTPYKTYPOI M OOCAY>KMBaHM-
€M, AOCTYMOM K TPAHCMOPTY 1 6e30MacHOCTbIO.

PervioHamu, NpeACTaBASIOLUMMUN MHTEPEC AASI BHYTPEHHUX M BHELLHMX TYPUCTOB B PECIYOAMKE, SIBASI-
IOTCS HAUMOHAAbHbIE MapKM U 0CoB0 OXpaHsiemble NPUPoAHble Tepputopun. CambIMK MOMYASIPHbIMM Ha-
NMpaBAEHMSIMM CPEAM Ka3axXCTaHLIEB SIBASIIOTCS ropoaa AAMaThl M ACTaHa, a Takxke BocTouHo-KasaxcraH-
cKkast 06AaCTb, @ CaMbIM MOMYASIPHbIM CPEAM MHOCTPAHHbIX TYPUCTOB SBASIETCS AAMATUHCKMIA KAQCTep.

B pervonax KasaxctaHa ecTb BO3MOXKHOCTWM YBEAMUMTb AOAIO 3TOM OTPACAM B S3KOHOMMKE CTpaHbl
3a CYET PasBUTUS Typu3Ma. AAS 3TOr0 HEOOXOAMMO PELLMTb aKTyaAbHble MPOBAEMbI PA3BUTHS OTPACAM.

KatoueBble cAoBa: Typr3M, pekpeaLims, 3KOAOrMYUYECKUIA TYPU3M, COLMAABHDBIN TYPU3M, STHOTYPU3M.

Introduction

Nowadays, the tourism industry is one of the
most rapidly expanding industries in the global
economy. As one of the most important sectors of
the economy, tourism helps to the growth of other
sectors through the increase of tax revenues, foreign
currency flows, and employment.

Kazakhstan’s effective geopolitical location, hi-
storical significance, and recreational potential have
the potential for the development of tourism pro-
ducts and all the prerequisites for tourism to assume
its place on the global map.

Nonetheless, the tourism industry in Kazakhstan
is now developing at a moderate rate, therefore its
socioeconomic impact is insufficient. For the growth
of the tourism sector in the Republic of Kazakhstan,
in order to enhance the tourist flow, it is important
to establish the circumstances for the full realization
of the industry’s potential through state-led strategic
planning.

Tourism is the largest and fastest-growing sector
of the global economy, with a growth rate that is two
times that of other businesses. The tourism business
can be likened to the oil production industry in terms
of total investment volume.

The COVID-19 global pandemic had a negative
impact on the development of the tourism industry
in the countries of the world. Between January and
December 2020, the number of foreign tourists in
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the world decreased by about one billion people.
Developing countries suffered the most losses due
to the pandemic: in 2020, they sharply decreased
the number of tourists to 60-80 percent. The most
affected areas were Northeast and Southeast Asia,
oceanic islands, North Africa and South Asia.

Owing to COVID-19, the movement of
international tourists was restricted and the inbound
tourism flow to Kazakhstan was reversed. The
pandemic made it possible to redirect the outbound
tourist flow to domestic tourism, conduct an analysis
of the industry’s activities, identify gaps in the
effectiveness of tourist activities, and direct the funds
of state regulatory authorities and private investors
to solve acute problems within the industry.

In Kazakhstan, the number of tourists visiting
the country in 2020 decreased by 3.6 times or to 1.8
million people compared to 2019.At the same time,
only 2.4 million people left the country-a decrease
of 3.4 times compared to 2019. The indicator of
domestic tourism decreased by 60.3%, to 3.1 million
people.

Materials and Methods

Throughout the course of the study, statistical
data was gathered and a qualitative analysis of
the resulting data on the growth of tourism was
conducted. The study’s information sources included
literary works, the findings of scientific research on
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the subject, state programs, and regulatory papers.
When summarizing factual material, recommending
or discovering new ideas, a review of the literature
becomes quite beneficial.

During the years of sovereignty, Kazakhstan
adopted several documents on the development of
the tourism industry in the economy and carried
out measures to develop the tourism market. In the
consideration of tourism as an industry or economic
sector, various opinions have formed among
scientists in recent years. In connection with the
need to consider the problem related to the use of
natural resource potential in the region, geography
began to be studied before science. They influenced
the formation of the concepts of «natural recreational
resource» and «recreational zone» in territorial and
spatial terms.

We can note the works of scientists S. R. Er-
davletov, B. 1. Aktymbaeva, V. 1. Kruzalina,
O.B Mazbaev., B.K. Asubaev, E.A. Tokpanov.,
A. S. Aktymbaeva, Zh.N. Aliyeva, E. S. Bogomolo-
va, Z. E. Namazbaeva, G. B. Uakhitova, Zh. Asipo-
va, A. S. Kiseleva and others who were engaged in
the development of tourism in Kazakhstan.

In the works of these scientists, the state of de-
velopment of the tourism industry since the years
of sovereignty,the main problems and ways to solve
them are considered (Mazbaev, 2013; Aktymbaeva,
2020).

The issues relating to the growth of social
tourism and the protection of the interests of those
who use travel agencies have not been resolved in
Kazakhstan. This indicates that the state has not
yet developed a systematic approach to solving the
problems of this industry, as the prospects for the
development of social tourism are highly dependent
on state policy, state regulation and support of the
tourism sector, as well as the level of economic
development of the country and the world (Kiseleva,
2022).

All regions of Kazakhstan have the opportuni-
ty to develop ecological tourism and rural tourism.
Rural tourism is designed to encourage unconven-
tional development and entrepreneurial opportuni-
ties, as tourism creates jobs, supports retail growth,
and gives vitality to a traditionally poorly developed
economy. Therefore, rural tourism has become part
of the strategies and program documents for the de-
velopment of rural areas at the national and interna-
tional levels (Khartishvilli et.al, 2019).

Rural areas with a powerful sufficient natural,
demographic, economic and historical-cultural po-
tential, if used more fully, rationally and efficiently,

can ensure sustainable multidisciplinary develop-
ment, full employment, a high level and quality of
life of the rural population (Aliyeva, 2021).

The Republic of Kazakhstan attaches great im-
portance to the development of tourism as a cluster.
In order to increase the competitiveness of the terri-
tory in the tourism market, five tourist clusters have
been identified, which provide for the formation of
ecological and cultural-ethnic zones: Astana, Alma-
ty, East Kazakhstan, South Kazakhstan and West
Kazakhstan. Particular attention is paid to: impro-
ving the efficiency of enterprises and organizations
included in the cluster; stimulating innovation and
developing new tourist destinations (Makenova,
2020).

Results and Discussion

10% of the world gross output is contributed by
tourism, each visitor spends an average of $2.20 per
hour, and 30 tourists create one job. Utilizing ap-
proximately 7% of the world’s capital, tourism ran-
ked third after the export of oil and oil products and
automobiles (The state program for the development
of the tourist industry of the Republic of Kazakhstan
for 2019-2025).

By 2026, the global business tourism market
will reach 1.658 trillion. US dollars. It is estimated
at US dollars, and the annual growth is expected to
be an average of 3.7%.

Tourist destinations of Kazakhstan are not yet
widely represented on the world tourism market,
but, having unique natural resources and objects of
cultural and historical heritage, the country has the
potential to take a worthy place in World Tourism.

The average indicator of the tourist potential of
Kazakhstan is 35.8% higher. This means that more
than half of the country’s landscape-geographical
and climatic resources can be used to develop vari-
ous tourist destinations. For comparison, the tourist
potential of Turkey is more than 38.4%, Greece-35,
Italy-49, France, Germany and Spain — 50% (of
course, the potential of individual districts and dis-
tricts can be quite high) (Daubaev K. Zh., Iskakova
M. K., Tulegenova Zh. U., Pyagai A. A., 2019).

Analysis of the development of types of tourism
shows the growth of so-called ecological tourism
around the world. Ecological tourism is best suited
to the concept of sustainable development, as it is or-
ganized in such a way that the tourist is in harmony
with the tourist landscape. However, according to
Tizdell, for the development of tourism (including
environmental) and related industries, it is necessary
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to form special tourist clusters with the inevitable
costs of certain economic resources (Vechkinzova
E. A., Daribekova A. S.).

In the global index of travel and tourism devel-
opment of the World Economic Forum in 2021, Ka-
zakhstan ranked 66th out of 117 countries.

The top 5 countries leading this ranking include
countries such as Japan, USA, Spain, France, Ger-
many. Higher than Kazakhstan are countries such
as Georgia (44th place), Armenia (61st place) and
Azerbaijan (63rd place), lower in the ranking, Mon-
tenegro (67th place), Morocco (71st place), Mon-
golia (84th place), Kyrgyzstan (90th place). At the
same time, Uzbekistan and Belarus traditionally do
not participate in the rating.

The high potential of the country is noted in the
overall ranking of individual domestic indices. For
example, in terms of price competitiveness, Ka-
zakhstan ranks 1st (World Economic Forum, 2019).

The price competitiveness of a country indicates
how expensive vacations or investments are there.
The low costs connected with traveling throughout
the country improve its appeal to many tourists and
make the tourism industry more appealing to inves-
tors. Aspects of price competitiveness include taxes
on air tickets and airport fees, which can significant-
ly increase the price of air tickets (5 seats); relative
hotel costs and short-term housing rentals (12 seats);
cost of living, represented by purchasing power par-
ity (20 seats); and fuel costs (4 seats), which directly
affect the cost of the trip.

The high potential for the development of tour-
ism in Kazakhstan is also indicated in the following
rating indicators:

* according to the internal labor market index in
the field of tourism, the country ranks 59th;

* according to the indicator of cultural resources
— 63rd place;

* By the number of UNESCO World Cultural
Heritage sites-42nd place.

* seasonality of international visits (26th place)

* by the length of stay of foreign tourists (52
seats)

* interest in cultural attractions (37th place)

In addition, there is a positive trend in the direc-
tion of “priority tourism” (+15, 68th place) (rating
of the country’s brand strategy, etc.), “international
openness” (+4, 103rd place) (visa requirements, de-
gree of financial transparency, etc.), Kazakhstan is
higher than Malaysia, Poland, Qatar, Azerbaijan,
Kyrgyzstan, «Natural Resources» (+2, 33rd place)
(increased digital demand for recreation in nature;
total area of protected areas, etc.), «tourism services
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infrastructure» (+2, 76 seats) (the number of rooms
in the accommodation, the number of ATMs, etc.
B.) Kazakhstan is ahead of such countries as Azer-
baijan, Indonesia and Egypt.

Also in the potential of tourism development
of the Republic, the «business environmenty (-23,
90th Place) (property rights, the effectiveness of the
legal system in resolving disputes and challenging
actions carried out by the state, the availability of
small and medium-sized businesses to finance, etc.
there is a decrease in its position in the ranking on
such indicators as «health and hygiene» (-4, 33rd
place) (the number of doctors, the availability of
Health Services, the number of infectious diseases
per 100 thousand people, the level of drinking water
supply per 1000 people, etc.) and «security» (-12,
77th Place) (business costs in the event of crime and
violence, the reliability of the police service, the
safety of night walks, the number of murders per
100 thousand people of the population, organized
violence,etc.) (travel-and-tourism, 2021).

The tourism industry in Kazakhstan is still not a
highly profitable industry and is not an attractive di-
rection for investment. The share of tourist services
in the GDP of the Republic is only 1.8%. Despite
this, positive changes are taking place in the tour-
ism sector. In 2019, the volume of services provided
by various travel companies increased by 17%, the
flow of visitors increased by 14%, and foreign citi-
zens’ travel expenses to Kazakhstan increased by
5.6% (Kenzhebekov Nurzhan, Yerlan Zhailauov,
Emil Velinov, Yelena Petrenko, and Igor Denisov,
2021).

The Gross Value Added created in direct tour-
ism in Kazakhstan in 2009 amounted to mapn 229.6
billion. from tenge in 2019, it increased 3.5 times
to 821.5 billion tenge, and in 2020 it decreased by
2 times, that is, to 410.5 billion tenge. The share
of Gross Value Added created in direct tourism in
the gross domestic product increased from 0.9% in
2009 to 1.3%, and in 2020 its acceleration decreased
to 0.6%.

It is assumed that the rapid development of
tourism in China, India and Russia, which are cur-
rently neighboring the Republic, will also contribute
to the development of tourism in Kazakhstan.

According to UNWTO forecasts, in the next
two decades, the ecotourism industry will develop
at a high pace, and the volume of spending on eco-
tourism will develop at a higher pace compared to
the tourism industry as a whole (Achilov N. 2017).

Ecological tourism accounts for 25% of World
Tourism. This area of tourism is the most dynami-
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cally developing sector of the tourism industry. Ac-
cording to the World Tourism Organization, over
the past ten years, the number of ecotourists has
been increasing by 20% annually.

Kazakhstan has a tremendous potential for the
growth of ecotourism due to its abundance of natu-
ral assets. Spectacular natural vistas, unique ecolog-
ical routes, and ethno-cultural tourism will not leave
even the most discerning traveler unmoved.

When visiting natural regions, the conservation
of biodiversity and ecosystems is the defining char-
acteristic of ecotourism. Ecotourism also enables
the creation of economic conditions in which the
conservation of natural resources will benefit local
populations.

Currently, 8 billion US dollars are allocated
annually to specially protected natural areas in the
world. a person goes, 80% of them belong to Eu-
rope and North America. As a result, 600 billion in
the form of direct expenses. US dollars and an addi-
tional 250 billion in the form of consumer spending.
the profit will come in the amount of US dollars. At
the same time, according to the estimates of the In-

ternational Society of ecotourism, the market grows
by 25% annually and reaches mupm 470 billion. It
generates income in the amount of US dollars.

Tourism growth is expected through the emer-
gence of new territories that can be visited due to
the fact that the recreational opportunities of tra-
ditional areas in the global tourism market reach
their limits.

According to the tourist and recreational poten-
tial of Kazakhstan, there is a high potential for the
development of Tourism. Tourist resources form the
tourist infrastructure. There are two main elements
in the composition of the tourist infrastructure. The
first element is enterprises that provide accommoda-
tion and catering services, restaurant services (state
program development of the tourist industry of the
Republic of Kazakhstan, 2019 ).

The number of enterprises of the tourist infra-
structure of Kazakhstan is steadily growing every
year. The number of enterprises providing tour-
ist services in the Republic in 2009 was 44,578, in
2019 this figure was 109,265, in 2021 their number
reached 132,254.

Number of visitors by inbound tourism and outbound tourism

12000
11302476

1330169

Figure 1 — Number of tourists arriving and leaving in the Republic of Kazakhstan from
2010 to 2021, thousand people (https://stat.gov.kz/)

As shown in Figure 1, in the period from 2010
to 2021, the number of tourists from the territory of
the country increased 16.6 times from 210 thousand
people to 3,500 people, and the number of tourists
from 39.8 thousand people to 1,330 people increased
33.4 times. The number of visitors to Kazakhstan is
growing every year, and there is a positive trend in
this indicator. The country as a tourism destination
has long been known to everyone, but the world is

now learning about the variety and possibilities of
tourism in the Republic, including eco and ethno-
tourism. Therefore, it is expected that in the future
the flow of tourists from abroad will increase every
year.

The region where ecotourism is developed in-
cludes Almaty and Zhetysu regions. In this region
there is a tour «golden necklace of Almaty regiony.
The tour includes national parks in the region, Kol-
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sai, Kayyndy lakes and Charyn gorge, Ile Alatau
National Park. The shchuchinsk-Borovoe resort
area also has great potential. The East Kazakhstan
region also has a great potential in the development
of eco-tourism and ethnotourism. But since accom-
modation facilities are not created in all places, de-
velopment has just begun in this region. With such
initiatives, business, society and the state can de-

X O _
West Kazakhstan reg

Symbols

State borders

Tourists served
(by regions in 2021, per 1000 people)
0-100
101-200
201-300
301-400
B 401-500
B s01-600
Il so01-700

velop any type of Tourism (Akhmedenov K. M.,
2020).

Mangystau region has another great potential for
the development of ecotourism. In it, priority is given
to adventure tourism. Now the world is experiencing a
double trend of eco — and adventure tourism. Because
travel does not harm nature so much, so eco — and ad-
venture tourism will also develop in our country.

Scale: 1:18 000 000

Lakes

Places of placement
volume of services rendered
(by region, million tenge)

- 2005 year
[ 2010 year
[ 2015 year
- 2021 year

Figure 2 — Service of tourists in the regions (within the old administrative divisions until 2022)
of the Republic of Kazakhstan (Bureau of national statistics of the Republic of Kazakhstan).

As can be seen in Figure 2, the number of tour-
ists served per thousand people in the regions of Ka-
zakhstan in 2021 was high in Kostanay, North Ka-
zakhstan, Pavlodar, Almaty and Mangistau regions.
In terms of places of accommodation and the vol-
ume of services provided, there has been an increase
in all regions since 2015, while in Turkestan, Al-
maty, East Kazakhstan and Karaganda regions this
indicator is higher than in other regions. As a whole,
the volume of services provided by accommodation
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facilities in the Republic increased 30 times from
2005 to 2021 (Bureau of national statistics of the
Republic of Kazakhstan).

Kazakhstan is a «newly developed tourist des-
tination». Tourism infrastructure in Kazakhstan is
limited, tourism products and services are insuffi-
cient. In such conditions, the need for state interven-
tion in terms of ensuring the basic infrastructure of
tourism, creating favorable conditions for attracting
investment in the development of products, forming
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a good perception of the country as a tourist desti-
nation is obvious (Kisselyova A.S., Sh.G.Kairova,
Zhaksalykov K.N.,2022).

The experience of foreign countries shows the
effectiveness of priority measures aimed at ensuring
transparency (simplification of the visa regime), ac-
cessibility (provision of air and ground transport),
infrastructure and places of deployment according
to international standards of facilities at this stage of
development.

Diagnostics of the state of tourist facilities shows
that in the Republic of Kazakhstan there are current-
ly more than 100 well-known tourist facilities called
«tourist magnets» and «tourist growth pointsy.

The uniqueness of the object as a tourist mag-
net and the potential growth of the tourist flow were
used as selection criteria. The historical and cultural
significance of the objects was also taken into ac-
count. For example-monuments included in the list
of objects of UNESCO or the Great Silk Road, as
well as sacred objects of the Ruhani zhangyru pro-
gram (Grebenyuk D. D., Salavatova D. M., 2018).

The state program for the development of the
tourism industry of Kazakhstan for 2019-2025 iden-
tified the following priority areas (Makenova, G.,
Tuleubayeva, M., Issayeva, A., Daurenbekova, A.,
2020).

* Mountain cluster of Almaty region-with a po-
tential of 2.5 million tourists per year;

* Lake Alakol-with a potential of 2 million tour-
ists per year;

* Shchuchinsk-Borovoe resort area-with a po-
tential of 2 million tourists per year;

* Development of historical and cultural tourism
of Turkestan-with a potential of 1.5 million tourists
per year;

* Development of MICE tourism in Astana-with
a potential of 1 million tourists per year;

* Mangystau beach tourism development-poten-
tial of 750 thousand tourists per year;

* Bayanaul resort area-with a potential of 450
thousand tourists per year;

* Imantau-Shalkar resort area-with a potential of
400 thousand tourists per year;

* Lake Balkhash-with a potential of 400 thou-
sand tourists per year;

* Development of the Baikonur tourist zone as
an entertainment tourist hub-the potential is from
250 to 500 thousand tourists per year.

These destinations were identified as the main
directions of Tourism Development, each of
which has its own specifics, its own product and
potential.

The effectiveness of the development of the se-
lected 10 directions is the main condition for the
formation of a modern tourism complex in the Re-
public and increasing the contribution of tourism to
the economy of Kazakhstan.

Conclusion

Today, global trends in the field of tourism are
concentrated in the following areas:

— deepening and expanding digitalization and
automation in the field of providing tourist services
and hotel business;

— tightening of environmental requirements for
doing business in the field of tourism;

— change consumer preferences and promote eco
-, agro-and ethnotourism in the country.

In this regard, Kazakhstani experts in the tour-
ism industry have formed a number of ideas related
to the introduction of digital innovations and chang-
es in demand and consumer preferences for services
in the tourism industry.

For the effective development of the tourism in-
dustry, the appropriate structuring and positioning
of tourism products is one of the main success fac-
tors, which does not necessarily correspond to the
administrative-territorial division of the country in
the way of planning and developing tourism. The re-
gions of Kazakhstan can unite and provide a unique
tourism product to foreign markets through the cre-
ation of a tourist calaster.

It is necessary to increase the level of develop-
ment of tourist resources in order to ensure a stable
flow of tourists and orient some of the international
tourist flows to Kazakhstan. As the main genera-
tor of demand for visiting the country, the state and
business should make every effort to develop tourist
resources.

Currently, the main problems that hinder the de-
velopment of tourism in the Republic are affected
by the low level of tourist infrastructure and tourist
services.The low level of development of tourist in-
frastructure creates serious difficulties in attracting
the flow of tourists.

The second important point is the low quality of
tourist services.

Even with a well-developed tourist infrastruc-
ture that meets all international requirements, the
low quality of services leads to a negative assess-
ment of the activities of the tourism industry as a
whole.

Issues of improving the quality of services
provided in the industry should be solved in a
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comprehensive manner, from marketing promo-  dustry experts note that, first of all, the quality of
tion of tourist destinations to the provision of  services depends on the professional training of
individual services at the request of tourists. In-  industry employees.
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